Pro-Vax
‘Messaging’,
Including ‘Societal Guilt’
Was Being Tested 6 Months
BEFORE Vaccine Approval
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According to Encyclopedia Britannica, Propaganda is the more
or less systematic effort to manipulate other people’s
beliefs, attitudes, or actions by means of symbols (words,
gestures, banners, monuments, music, clothing, insignia,
hairstyles, designs on coins, and postage stamps, and so
forth). Deliberateness and a relatively heavy emphasis on
manipulation distinguish propaganda from casual conversation
or the free and easy exchange of ideas.

Those who have been paying attention to the last 19 months
have seen the brazen propaganda pushed by media and government
alike. The serf class is propagandized to comply with one set
of rules while the elite openly flaunts their ability to abide
by an entirely different set.
The means by which society is being influenced are not
something that the establishment has been making up as they go
along either. In fact, according to a study published on the
US
National
Library
of
Medicine
website, ClinicalTrials.gov, the “experts” were planning their
propaganda months before they needed it.
Despite a consensus in the field back in June and July of
2020, claiming that rushing a COVID-19 vaccine is dangerous
and that one wouldn’t be available for years, some folks,
particularly those at Yale University, were already planning
their propaganda messaging once it was approved.
Despite the previously fastest vaccine approval in history
taking four years, the “messaging” experts at Yale were
getting their messages ready for when the COVID-19 vaccine
would roll out in just six months. When we read their study,
everything the media and government have been saying for the
last 10 months begins to make sense.
In their study, titled COVID-19 Vaccine Messaging, Part
1, researchers tested “different messages about vaccinating
against COVID-19 once the vaccine becomes available.”
Participants were recruited online and fed varying messages to
test which ones worked the best to convince them to get the
vaccine. Spoiler alert: if a vaccine works like it is supposed
to, it doesn’t need propaganda to convince people to take it.
Yet somehow, the experts at Yale predicted that this messaging
would be needed — and they were right as the establishment has
fully adopted it.
In the study, the control group was given messaging about

random bird feeding benefits and costs. The baseline
participants were given messaging about the effectiveness and
safety of vaccines, and this is where the plot begins to
thicken.
In total, ten different propaganda messages were tested, some
of the more unscrupulous than the others. The first message
sounds extremely familiar to those who began paying attention
last year — take the vaccine and get your freedom and your job
back.
1/15 of the sample will be assigned to this intervention,
which is a message about how COVID-19 is limiting peoples’s
[sic] economic freedom and by working together to get enough
people vaccinated society can preserve its economic freedom.
1/15 of the sample will be assigned to this group, which is a
message about how COVID-19 is wreaking havoc on the economy
and the only way to strengthen the economy is to work
together to get enough people vaccinated.
Others included messages about how getting vaccinated is in
the interest of society and community and how we all should do
our part to stop the spread. This messaging is simple enough
and not particularly egregious. However, that’s where it ends.
The rest of the messages appeal to emotion by attempting to
make people feel guilty and shame them.
The message is about the danger that COVID-19 presents to the
health of one’s family and community. The best way to protect
them is by getting vaccinated and society must work together
to get enough people vaccinated. Then it asks the participant
to imagine the guilt they will feel if they don’t get
vaccinated and spread the disease.
Then it asks the participant to imagine the embarrassment
they will feel if they don’t get vaccinated and spread the
disease.

Then it asks the participant to imagine the anger they will
feel if they don’t get vaccinated and spread the disease.
The second to last messaging arm involves one of the most
familiar phrases we’ve heard since the beginning of this
debacle, which is “trust the science.”
Vaccination is backed by science. If one doesn’t get
vaccinated that means that one doesn’t understand how
infections are spread or who ignores science.
Sound familiar? It should.
The final message refers to those who refuse the vaccine as
cowards.
Those who choose not to get vaccinated against COVID-19 are
not brave.
Now that we know these messages were being planned and tested
nearly six months before the vaccine was even approved,
everything that we are being told now makes sense.
Unfortunately, the messaging was not as effective as they
would have hoped which is why the government is now rolling
out mandates.
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