‘A
Damning
Indictment’:
Global Poll Shows 71% Support
Regulation of Tech Giants to
Protect Data Privacy

In a new poll released by Amnesty International, 71% of
respondents expressed fear over how Big Tech is taking and
using their personal data. (Photo: Flickr/GostGo/cc)
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If you’re worried about how big technology companies are
storing and using your personal data, you’re far from
alone, according to a new poll out Wednesday from Amnesty
International.
The survey of 10,000 people in nine countries, conducted by
YouGov, revealed that 71% of respondents expressed fear over
how Big Tech is taking and using their data. The sentiment was
expressed most acutely in Brazil, where 89 percent said they

were worried about the use of their personal data by tech
companies. India and the United States followed, where the
worry was expressed by 71 percent and 70 percent respectively.
Fears of violations of privacy are driving their concerns,
said 62 percent of respondents. Fifty-nine percent, meanwhile,
said they don’t feel in control over how technology companies
share user data with third parties like advertisers.
“The poll results are stark and consistent—a clear majority of
people are worried about the power Big Tech has over their
lives,” said Amnesty Tech director Tanya O’Carroll.
The findings were released less than two weeks after an
Amnesty report said that Facebook and Google have a
“surveillance-based business model” that threatens users’
human rights, including the right to privacy, bolstering the
rights organization’s call for the era of self-regulation by
Big Tech to come to an end.
Are you worried about online privacy? We asked people how
they feel about the power of Big Tech, and the results are
stark. It’s time to reclaim the internet from unaccountable
tech companies. pic.twitter.com/NF6ltBY4Pp
— Amnesty International (@amnesty) December 4, 2019

A strong majority—77%—also said that tech companies creating
detailed profiles about users and selling access to those
profiles to third-parties including advertisers is a problem.
In the United States, 75% of respondents said that profile
selling was a problem, but it was felt even more strongly in
France (77%), India (77.8%), South Africa (79.8%), and Brazil
(87%).
The overall majority of those who said online profiling was a
problem—59%—said that it is an invasion of privacy. And more

than half—53%—said profiling could be used to unfairly
influence people through ads or political messages. Another
concern expressed by 52% was that profiling could be used,
without user knowledge, to control the information and media
people see.
Seventy-three percent of respondents, which also included
people in Denmark, Egypt, Germany, and Norway, said they want
their governments to do more to regulate Big Tech. That
includes nearly 66% of respondents in the U.S. who want such
government action.
Only 16 percent of respondents overall said they did not want
their governments to do more to regulate large technology
companies.
“People are hankering for governments to do more to regulate
these corporate giants,” said O’Carroll.
The poll findings, she continued, offer “a damning indictment
of how Big Tech companies harvest and use our personal data.
People want to see an end to tech companies trampling over our
right to privacy.”
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